
Internet Marketing Revisited 
 
 
The marketing landscape for Internet companies has been shifting as the search 
engines take a more prominent role, advertising remains steady and the other tactics 
(such as affiliates) demonstrate their usefulness to specific types of companies. The 
shifts in the market have left many companies uncertain where the Internet fits in their 
marketing paradigm and how to integrate the Internet into their overall marketing 
strategies.  
 
This article aims to share Tudog’s 7 step Internet marketing process, which allows a 
company to set and implement their online strategy. The Tudog system includes: 
 
Step One: Contemplate 
 
Before you launch your Internet marketing you need to have a good understanding of 
what your company is doing on the web, what you are trying to communicate and who 
you are communicating to. These seemingly simple considerations form the core of your 
successful online effort and need to be taken as seriously as positioning questions in the 
traditional marketing arena. This step is all about the fundamentals and you know that 
the fundamentals form the foundation for good marketing. So think about the key 
components and begin structuring your online marketing in the right way. 
 
Step Two: Set Your Budget 
 
As with traditional marketing, online marketing campaigns can be developed for millions 
of dollars or thousands of dollars (and sometimes even hundreds of dollars) depending 
on the resources and objectives of the company. In order to construct a viable marketing 
plan that delivers results above the resources invested, the amount of funds available 
needs to be determined. The mix of marketing channels may change depending on the 
amount, as may the mix of tactics.  
 
Step Three: Construct 
 
Once you have identified your message and target and you have your budget set you 
can construct the elements you need for a successful campaign. These elements will 
include your website (which may be built but will most likely need adjustments to suit the 
new campaign), banners, ads, and SEO elements (on your website).  
 
Step Four: Test 
 
One of the best parts about the Internet is that all marketing that takes place online can 
be measured so that the efficacy of the program can be evaluated. It makes sense to 
take advantage of this inherent benefit and test your marketing plan before you go into 
full implementation. You will learn from the test results what needs to be adjusted and 
corrected before your full launch. The net result is that your plan, when ultimately 
executed, will be highly effective. 
 
Step Five: Implement 
 



Once you have tweaked your plan (according to the results of your tests) you can begin 
implementation and launch the plan. The implementation should be staged so that you 
do not come onto the web with a big bang and then fade. It is more effective to sustain a 
longer, lower profile. 
 
Step Six: Measure 
 
Once again, the beauty of the Internet is that you can measure your results in real time. 
This eliminates any excuse for continuing with ineffective tactics and messages that are 
not yielding the anticipated results. By measuring on a constant basis you will be able to 
adjust your marketing and maximize your ROI. 
 
Step Seven: Maintain 
 
A successful online marketing program is sustained over a period of time to allow the 
inherent benefits of the Internet to take effect. The Internet allows people to bookmark a 
site they like and return as their needs or interests dictate. Similarly, the Internet has 
certain viral marketing tendencies, which are enhanced and supported by a sustained 
marketing presence. The maintenance of your marketing plan is a function of constant 
measurement, proper adjustment, and the dedication of sufficient resources. 
 
The growth the Internet can afford your company cannot be underestimated and should 
be pursued aggressively. The Tudog system, if properly implemented, will aid your 
company in leveraging the power of the Internet and drawing qualified leads to your 
website, where they can be informed about your company and your products (as well as 
perhaps make a purchase if available). When you consider the reason your website is 
there – to represent your company, inform your market, and provide the buy incentive – 
the Tudog system suits your objectives and enhances your fulfillment. The Internet is a 
distinctive marketing tool. Use it as an integral part of your overall marketing plan.  


